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Your Presenter
Emily Kelly

National Accounts Manager, Bloomerang
Fun facts:

e | love music! | have seen The Dave Matthews Band at least 150
times..and | got to see Prince perform purple rain in the rain at
the super bowl.

e | love to travel, cook and do anything outside... as long as it is
above 60 degrees (run, cycle, garden; etc.)

e 3 kids (14, 13, and 9), 2 dogs (poodle and bernedoodle

e Degree in Individual and Family Development from the University
of Kentucky.
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Agenda

What We Will Talk About Today!

Library
Foundations

What We Studied

What We Learned

Why It Matters

Practical Takeaways
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What We Studied?

Exploring The Donation Experience Across 50 Library Foundations.
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Exploring The Donation Experience

We Donated $25 To 50 Library Foundations
Across The US, One In Most States And
Tracked The Giving Experience And The
Thank You Results.

Raised This Week

$1,520.00
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Review Your
Donation Process

Check For:
e Broken Links
e Ease Of Use

e Engaging Content?

Ask Yourself, If | Was A Donor Would |

Be Compelled To Give Here?




What We Studied

060 0

Donation Experience

Landing Page

Receipting Email

Thank You Process

Follow Up Activities

Raised This Week

$1,5

'{( bloomerang

20.00

=
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What We Learned?

Key Insights From Analyzing 50 Library Foundations' Donation Experiences.
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Donation Experience:

What Will Make A Difference To Your Donors?

o o0 o0 o0 O 0

Ask To Cover Fees
Require Cover Fees
Gifts In Tribute Or In Memorial

Give Donor Option To Designate Fund

Payment Options Other Than Ccd - Apple/Google/Venmo
A The Roberts

Ask To Add To Newsletter/Further Communications

#2 joy.roberts@email.com
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Ask To Cover Fees Vs. Require To Cover Fees

Manila Relief Fund

Things To Consider:

mmmmmmmmmmmmm

NG i hkatiid i Billing Details I
e Don’t Alienate Your Donors — H ‘

e Transparency lIs Critical
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Payment Options (Apple/Google/Venmo)

Things To Consider:
e Inclusive Giving
e Engage Younger Donor
Population (Millennial/Genz)

e Ease Of Use

Very Important
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Designate Fund & Tribute/Memorial Gifts

Things To Consider:

Emotional Connection

Transparency

Very Important

Blossom's Animal Sanctuary
123 Orangutan Way
Indianapolis, Indiana 46216

October 22, 2022

Harry James Potter
4 Privet Dr
Little Whinging

Hi Mr. Potter,

Blossom's Animal Sanctuary recently received a gift/s in memory of Lily & James Potter
from Mr. Albus Dumbledore Ph.D., Ms. Hermoine Jean Granger, Mr. Rubeus Hagrid, Mr.
Neville Longbottom, Prof. Severus Snape Ph.D., The Weasleys, Mr. Sirius Black, Prof.
Minerva McGonagall Ph.D. and The Dursleys.

This gift will honor/carry on their legacy and go a long way in providing animals in our care
with a better life.

Should you wish to reach out to the donor/s and personally thank them, below are their
contact information:
Mr. Albus Dumbledore Ph.D.
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Newsletter

Things To Consider:
e Build Trust

e Share Impact
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Landing Page:

What Will Make A Difference To Your Donors?

 Make It Easy To Donate
[ Engage Your Donors

d Continue The Relationship

Joy Roberts
A The Roberts
#2 joy.roberts@email.com

—
P
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Make It Easy To Donate

Is The Landing Page On The Organization’s Website?

Things To Consider:

e How Can You Make It Easy For People
To Donate?

e What Does Your Donor Need To
Know To Feel Confident About
Giving?

Very Important
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Engage Your Donors

Are There Engaging Videos And/Or Pictures On The Landing,
Page? Links To Volunteer Opportunities?

Things To Consider:

e How Do Your Share Your Nonprofits Impact Here?
e How Do You Connect With Your Donor?

e What Other Opportunities Can Your Offer Your
Donor To Get Involved?

Very Important
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Continue The Relationship

What Are You Sending Your Donors Post Donation?

Things To Consider:
e Is There An Obvious Next Step For Them?
e Do They Know If Their Donation Was
Received?

e Do They Know The Impact Of Their Donation?

Very Important




Xample S our Donation Matters

We work to enhance the experience of library patrons through funding equipment, technology, and programming. We are a 501¢(3) so all donations are tax deductible.

Thank you

Start By Saying
Thank Youl!

Thank you for supporting the Rogers Public
THE LIBRARY - - e

Search

GET UPDATES FROM US!

First Name" Last Name*

Thank you for supporting
Louisville Free Public
Library Foundation!

Email Address®

Help us spread the word!
Fundraisers shared on social media raise 3x
more on average

= 0 v ©
Or copy this link:

https:/givebutter.com/the-library-foundation @ Copy

cHARITY
NAVGHTOR
oo someoin

'q’( bloomerang
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Receipting Email:

What Will Make A Difference To Your Donors?

 Was A Receipt Emailed?

Was The Emailed Receipt Personalized/Customized?
 Did The Receipt Have Additional Information And/Or

Links To Engage With?

Joy Roberts
A The Roberts
#2 joy.roberts@email.com

e
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Communicate With Your Donors

Was An Receipt Emailed?

Things To Consider:

e Are There Legal Requirements Requirements
You Need To Fulfill?

e How Can This Be A Meaningful Touch Point
With Your Donor?

Very Important
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Make An Impact

Was An Receipt Personalized? Was There A Next Step To Engage?

Things To Consider:

e How Can You Make Your Donor Feel Like An
Important Part Of Your Cause?

Donor Retention

e Have Your Offered Them A Way To Engage Further
With Your Cause?

Very Important

55%
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Real Worl e
Examples

FOUNDATION

ABOUTUS  GETINVOLVED  MEMBERSHIP  EVENTS CONTACTUS  YOUNG PROFESSIONALS  READING CHALLENGE

Thank you, James!
Your gift of $25 will make a difference

® Your Receipt 8 Print
A copy will be emailed shortly.
s Hartford
sy Public Library
A place like no other. Add a password to save your info for next
time:
You're making a difference!
Create Password Optional
Thank you for supporting the Hartford Public Library! Your gift makes it
Sta rt By Sayl n g possibI}; to provi;:free ?)rograms to children and e:iliults in?—|arﬂ‘ord Re-enter Password Optional

Thank Youl! OO

You will be receiving an acknowledge letter with tax information shortly.

Please contact groncari@hplct.org with any questions.

Our Contact Information Receipt Information:

Hartford Public Library Date: 4/19/2024

c/o Gilda Roncari Amount: $25.00 i
Director of Donor Relations Designation: Annual Fund F
500 Main St

Hartford, CT 06103
860-695-6296
https://www.hplct.org/

You are receiving this email as a
confirmation of your online form
submission. To manage other types
of communication, click Unsubscribe
or Manage email preferences.




Real World Examples

Library
Foundation

Dear James,

Thank you for supporting the work of the Library Foundation of Los Angeles
and the Los Angeles Public Library!

Your generous contribution helps sustain the essential free resources offered
to millions of children, teens, and adults at neighborhood libraries across the
city. The Los Angeles Public Library is a cornerstone of democracy where all
are welcome and have free and open access to quality information. Learn
more about what we fund here.

Thank you for believing in the power of Libraries.
With appreciation,

Sarah Charleton
Membership Director

4119124, 1:26 PM

:( bloomerang

Bloomerang Mail - Thank you for Supporting HPL!

James Goalder <james.goalder@bloomerang.com>

Thank you for Supporting HPL!

1 message

Hartford Public Library cLi i il.com>

Fri, Apr 19, 2024 at 1:25 PM

Reply-To: groncari@hplct.org
To: James Goalder <james.goalder@bloomerang.com>

el Hartford
= Public Library

A place like no other.
You're making a difference!

Thank you for supporting the Hartford Public Library! Your gift makes it
possible to provide free programs to children and adults in Hartford
community.

You will be receiving an acknowledge letter with tax information shortly.

Please contact groncari@hplct.org with any questions

Our Contact Information
Hartford Public Library

clo Gilda Roncari

Director of Donor Relations
500 Main St

Hartford, CT 06103
860-695-6296
hitps:/www.hplct.org/

Receipt Information:
Date: 4/19/2024
Amount: $25.00
Designation: Annual Fund

You are receiving this email as a
confirmation of your online form
submission. To manage other types
of communication, click Unsubscribe
or Manage email preferences.

'{( bloomerang

THE LIBRARY
FOUNDATION

Ref #4835128027
Apr 19, 2024 2:43 PM EDT

Receipt

A MESSAGE FROM LOUISVILLE FREE PUBLIC LIBRARY FOUNDATION

Thank you for helping build a stronger library for a stronger
Louisville through your recent donation to the Library Foundation.

To keep up to date with the Library Foundation, please join us by searching
for “LFPL Foundation” on social media and signing up for our quarterly
newsletter online at www.Ifplfoundation.org.

With gratitude,

The Library Foundation
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Thank You Process:

What Will Make A Difference To Your Donors?

Receive Hard Copy Thank You Letter In 5 Days?
15 Days?
30 Days?

30+ Days

Was There A Thank You Phone Call?

Joy Roberts
A The Roberts

2nd Thank You Phone Call?

#2 joy.roberts@email.com

o 0o 0 o0 Q0 o0

Was There A Personalized/Customized Thank You Email?



Say Thank You

Was A Thank You Letter Received?

Things To Consider:

e What Types Of Donors Appreciate A
Thank You Letter?

e How Else Can You Also Thank Your
Donors?

Very Important

'q'( bloomerang
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Say Thank You

Was A Call Made To Your Donor?
Things To Consider:

e How Does Getting A Personal Thank
You Call Feel?

e How Can You Use That Time To Connect
Your Donors Back To Your Cause?

e Who On Your Team Can Help Make Calls
(Hint: Volunteers, Board Members, Etc.)

Very Important



Start Calling Your
Donors

Say Thank You And:

e Get Donor Motivation Information That
Can Be Used In Subsequent Appeals

e Ask About Preferred Communication
Methods

e Fill In Missing Contact Information

‘q'( bloomerang

Take away




First-Time Donors Who
Get A Personal Thank
You Within 48 Hours Are
4x More Likely To Give
A Second Gift.

Source: Mcconkey-Johnston International Uk

5’( bloomerang
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A Thank-You Call From A Board
Member To A Newly Acquired
Donor Within 24 Hours Of
Receiving The Gifts Will
Increase Their Next Gift By 39%.

Source: Penelope Burk
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Phone Calls To First-Time Donors

Increases Retention, Speed-To-Second-Gift, And Average Gift Amount

60.00%

40.00%

% Retained

20.00%

0.00%

No phone call One phone call More than one phone call

# of phone calls w/in 90 days of 1st gift
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Phone Calls To First-Time Donors

Increases Retention, Speed-To-Second-Gift, And Average Gift Amount

300

g

100

# Days until second gift (Median)

No phone call One phone call More than one phone call

# of phone calls w/in 90 days of 1st gift
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Phone Calls To First-Time Donors

Increases Retention, Speed-To-Second-Gift, And Average Gift Amount

$100
$75

$50

MedianSecondGift

$25

$0

No phone call One phone call More than one phone call

# of phone calls w/in 90 days of 1st gift



Say Thank You

Did You Send A Personalized Thank You Email?
Things To Consider:
e Do You Have The Tools To Easily (Or
Automatically) Send Personalized Thank

You Emails?

e How Are You Engaging The Donor In
These Emails?

Very Important

'q'( bloomerang




Say Thank You

Did You Send A Personalized Thank You Email?
Things To Consider:
e Do You Have The Tools To Easily (Or
Automatically) Send Personalized Thank

You Emails?

e How Are You Engaging The Donor In
These Emails?

Very Important
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Real World Examples
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Thank you for your donation to the Atlanta Fulton Public Library Foundation

1 message

uo@afplt.org <jartigue@afpitorg>
“To: james. goalder@bloomerang.com

atlanta-fulton
public ibrary
foundation

anerzoza
James Goaldor
2009 W Main St
Waynesboro, VA 22980
Doar James,

On et ho etry S o iciorsof e Alata-Fulo Pul Livary Foundaton (AFPLE) L vant

James Goalder <james.goalder@bloomerang.com>

Fri, Apr 19, 2024 at 203 PM

3¢ bloomerang James Goald

Thank you from the Boise Public
1 message

rary Foundation

com i com>

Us o accomplah this past year 1 support the Fulln Courty ibary Systm

process forthe L Roading P 11,000 chid
3 il of
topis, Book the. N
happen without donor support and engagement
Your iorary System, helping us ¢
brarie

. F
esidents of Fulton County, and you are helping us achieve that goal.
Thank you fo helping your rends, neighbrs, and community. We are s0 grateful for your support.

;7"25% o

DeLano Ford
Board Chair

PS. Want to make Wo think your employer mig! your g
they offer  corporate matching gif program.
Contact your H.R department for more information.

To: jame: com

mﬂl'% BOISE PUBLIC LIBRARY
FOUNDATION
=

Dear James,

‘q'( bloomerang

James Goalder <james.goalder@bloomerang.com>

{'( bloomerang

Thank you for your generous donation
1 message

Anne Arundel County Public Library Foundation <Foundation@aacpl.net>
To: James Goalder <james.goalder@bloomerang.com>

Fri, Apr 19, 2024 at 3:08 PM

Dear James,

‘You are making your library better, thank you! Your donation supports and strengthens essential
programs and services that engage life-long learning in person at all 16 branches plus virtually and
digitally, online. Your generosity ensures that your library has critical funding to deliver services to
everyone in our county. Your investment today allows the library to transform and expand to meet
the needs of a growing community by providing endless possibilities, opportunities and resources
for growth and enrichment for all. Thank you!

Your recent $25.00 gift on 4/19/2024 makes possible services and resources that couldn't happen
without your commitment. We are deeply grateful and salute you for your generosity!

It is truly an honor to have you as one of our very best
and dedication to making your library better is a significant part o' the Ilbrarys success.

With gratitude and best wishes,

Cathleen Sparrow, Executive Director

The A ty Public Library section 501(c) (3) of the Intemal Revenue
Code. Your gift may be tax deductible s allowable by the IRS. you r the tax ty gitt. Please retain this
letier for your records. No goods for this

If you need a copy of e-receipt #Receipt number: 23917 click here: eReceipt

Your gift details:
Amount: $25.00

Payment Method: Visa Credit card ending in 0517
Date: 4/19/2024

Designation: Area of Greatest Need

The members of the Boise Public Library Foundation board would like to thank you for your
donation. The library appreciates your generosity and will use your gift to benefit members of

the Boise community for years to come.

As you know, the library has many needs that cannot be met by our regular budget. We, and all
library patrons, greatly appreciate the generosity of people like you who provide support for the

services that make our library special for the community.
Thank you again for your generosity and support of the library.
Sincerely,

Your Boise Public Library Foundation Board of Directors

*No goods or services were provided in exchange for this donation, State Tax Number: 82-

0402811.



What Kind Of Follow Up Actions Were Taken:

What Will Make A Difference To Your Donors?

o o0 d O 0

Email Newsletter In First 30 Days?

Email Invitation For Tour And/Or Volunteer Activity?
Call Invitation For Tour And/Or Volunteer Activity?
2nd Donation Ask In First 30 Days?

Recurring Donation Mention Or Ask In First 30 Days?

{'( bloomerang

§ v

Volunteer Retention

B NTEE}

.‘,\

ﬁg!,/
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Why It Matters?

What can you do to increase retention for your organization?



{'( bloomerang

it starts with retaining the donors you have

it's easier and cheaper to retain a donor than it is to acquire one.

cost per acquisition = 5x cost per renewal
cost per acquisition = 2-3x initial donation amount

renewal response rates = 20x30 higher than acquisition response rates

source: adrian sargeant - iu lilly school of philanthropy
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Average Donor Retention Rates

As of April 2023

19.1%

First Time
Donors

42.6% 581%
Average Repeat
Donors Donors

Source: Fundraising Effectiveness Project
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Why Donors Stop Giving

2001 study by Adrian Sargeant

5% - Thought charity did not need them @ 16% - Death

8% - No info on how monies were used 18% - Poor service or communication
9% - No memory of supporting 36% - Others more deserving
13% - Never got thanked for donating 54% - Could no longer afford

INSIGHT: We can make
a meaningful impact
on the above reasons!



Why Donors
Keep Giving

2011 study by DonorVoice
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1. Donor Perceives Organization To Be Effective
2. Donor Knows What To Expect With Each Interaction
3. Donor Receives A Timely Thank You

4. Donor Receives Opportunities To Make Views
Known

5. Donor Feels Like They're Part Of An Important
Cause

6. Donor Feels His Or Her Involvement Is Appreciated

7. Donor Receives Info Showing Who Is Being Helped

Action: What Is Your Thank You Turnaround Time?
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Use Emotional Connection To
Drive Donations.
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Harness The Power Of Storytelling
To Show Your Impact.
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4 Key Ingredients To A Compelling
Story N —

Character: Who Is The Story About?
Conflict: What Is Your Character Struggling With?

Goal: What Are They Working Toward And Why?
Change Over Time: What Is The Result?

B W N

Iy~
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Telling your story

Content is not king... clarity is.

Make a statement to draw the audience in that compels them to help.
Keep clear and concise to remain compelling

Clearly articulate your problem

3 second rule- do not state the problem too late.

Choose one call to action to maintain the story line.

This allows them to become attached to someone or something.
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Allow emotion/tension

e If you ease that emotion/tension they are less compelled to your call to
action.

e Explain to them what is at risk.

e Inform them that if this positive action didn’t take place, X could happen.

e Do this carefully and do not make them feel guilty- instead- make them feel
like they are providing a solution.
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Know your audience:

e Let your audience know that they are the guide to solving the problem in the
story.

e Do not cast the wrong hero of the story. It is not the organization, is is not
donor or supporter, it is the recipient of the gifts provided.

e Those who are moved by the problem want to see the beneficiaries as the
hero as they will contribute to that success story.
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Solving the Problem:

e You do not have share everything you do. It is the start of a conversation
with people so later you can share more.

e Less than 7% of people can tell in detail after a movie or book what problem
has been solved.

e Ifyou tell your story well, they will come back for more.

e If they can retain the story- you can retain the donor.




Tell Stories Of Impact

Did You Send A Newsletter To Your New Donors?

Things To Consider:
e What Stories Can You Share In Your
Newsletter To Show The Impact Of Your
Nonprofit?

e What Upcoming Events, Volunteer
Opportunities, Etc. Can You Share?

Very Important

'{( bloomerang

Raised this week

$ 1,520.00
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Practical Tips To Increase Online Giving

Tell Stories That Matter
Give Donors Opportunities To Get Involved

Ask For Recurring Gifts

B W N

Use Segmentation To Give Meaningful Messages
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Let’s Wrap Up

Small changes, big results.

1) Make It Easy To Donate

2.) Provide Information

3.) Personalize Communication

4.) Make Phone Calls

5.) Invite Your Donors For Tours And Volunteer
Activities

6.) Invite Donors To Make Recurring Gifts
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Download Your Copy of
the Libraries Donor
Experience Report

Scan or visit bloomerang.co/guide/libraries-der/

Donor management
software that nonprofits
actually love to use.
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emily kelly@bloomeran g.com

Thank you



